
Homosexuality
not a big issue

Maybe it’s the times. Or the
nuanced touch of a deft direc-
tor. But somehow, Ang Lee’s hit
Brokeback Mountain — the trag-
ic Romeo-meets-Romeo tale of
two cowboys — has become
the nation’s most unlikely date
movie.

In four weeks, Brokeback has
recouped its modest budget
(south of $20 million) and is
now in 120 diverse markets.
“We’re doing huge grosses in
places like Fort Worth and
Cleveland,” hardly gay capitals,
says James Shamus, chief of dis-
tributor Focus Features.

He says exit polls indicate
that the longer the movie re-
mains in a city, “the number of

women attending with their
(male) significant others goes
up dramatically.”

Still, the film’s subject matter
can be a tough sell. Comedian
Larry David joked in a New York
Times commentary that “cow-
boys would have to lasso” him
into the theater, because he’s
sure the voice in his head
would say, “ ‘You like those
cowboys, don’t you? They’re
kind of cute.’ ” 

David Fone of San Diego had
“no desire to see the film,” but,
like many men, was lured by
Brokeback’s stellar reviews cel-
ebrating characters whose sex-
ual orientation takes a back seat
to their humanity. Fone ac-
knowledges he “grimaced”
during the love scenes but “en-
joyed (the film) thoroughly.”

So did Linda Rodriguez of Los
Gatos, Calif.: “Somewhere dur-
ing the movie I forgot that it
was about two gay cowboys
and found it to be a very tragic

and touching love story, and my
boyfriend agreed.”

Anna-Marie Ganje of Minne-
apolis went with her husband;
the film “haunted” them for
days. “If you’re open-minded,
you know that love between
two people is love,” she says. 

The movie has emerged as a
test of hipness for straight men,
says Andrea Miller, founder of
relationship magazine Tango:
“The coffee dates after this
movie surely are filled with in-
tense conversations that get in-
to areas of vulnerability, and

women love that in a man.”
And, some men insist,

they’re up for the challenge.
“Give us straight guys some

credit. Not all of us are ho-
mophobic and turned off by
films that deal with relation-
ships,” says Adam Robinson of
Washington, D.C. “Occasionally
I love to see things blow up, but
we’re not all 13-year-old boys
anymore. Plus, there’s nothing
wrong with a non-sexual crush
on (Brokeback co-star) Heath
Ledger. He makes being a cow-
boy look awesome once again.”

During filming of the cow-
boys’ final meeting, there was
evidence the story would ap-
peal to a broad audience. “Ang
suddenly noticed everyone was
crying,” Shamus says. “This was
the crew, folks who are just
there to do a day’s work. Right
then, we thought, ‘We have
something here.’ ”

uSuccess across USA, 4D

It’s a date: ‘Brokeback’ romance draws couples

By Marco R. della Cava
USA TODAY

By Kimberley French, Focus Features

“Non-sexual crush” for men? One fan says Brokeback Moun-
tain’s Heath Ledger “makes being a cowboy look awesome again.” 
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‘Survivor’: Exiles banished to ‘ex’ isle
The cast of Survivor’s 12th edition is being unveiled

today, but the big twist for the new version is revealed
in the CBS reality series’ title. Survivor: Panama — Exile
Island will banish at least one contestant per episode to
a remote island to fend for him or herself. While there,
the contestant might find a hidden immunity idol that
would exempt him or her from eviction at the next
tribal council. In another twist, at the show’s start (Feb.
2, 8 p.m. ET/PT), 16 contestants will be split into four-
member tribes by both age and gender. 

‘Capote’ edges ‘Violence’ for Film Critics
The National Society of Film

Critics chose Capote as its best
picture of 2005. It took the
group of 45 critics until the
sixth ballot to declare a winner.
A History of Violence was the
runner-up and 2046 was third.
Acting prizes went to Philip
Seymour Hoffman (Capote) and
Reese Witherspoon (Walk the
Line). Also honored: Violence di-
rector David Cronenberg and
the documentary Grizzly Man.

Charting a course for a new ‘New World’
The New World is getting a new look. The Terrence

Malick film about Pocahontas and the Jamestown set-
tlement will be cut by about 15 minutes for its nation-
wide release Jan. 20, according to the film’s producer.
The 21⁄2-hour film, released in New York and Los Ange-
les Dec. 25, will “move a little more quickly,” Sarah
Green tells USA TODAY. The trims are unusual for a
film that already has been released and has Academy
Award aspirations. “It just wasn’t quite the way he
wanted it,” Green says. “Terry doesn’t care about
awards or the press. He wants to make sure the movie
is exactly the story he wants to be told.”

Clark draws big crowd on New Year’s Eve
An estimated 20 million people tuned in to see Dick

Clark’s return to TV and made ABC’s New Year’s Rockin’
Eve the week’s most-watched program. Eve was up 1.8
million over last year, when Regis Philbin subbed for
Clark, who had had a stroke. Philbin, who hosted on
Fox this year, combined with NBC’s Carson Daly to
draw 13.7 million viewers. (Reaction to Clark, 8D)

Rascal Flatts hit the broken road
Grammy-nominated country stars Rascal Flatts will

embark on a 21-city tour Feb. 2 in Grand Rapids, Mich.,
including Green Bay, Wis.; Amherst, Mass.; Lincoln,
Neb.; Greenville, S.C. ; Wichita; and Jackson, Miss., be-
fore wrapping March 25 in Lafayette, La. 

By Jim Cheng with staff and wire reports
E-mail lifeline@usatoday.com

Sony Pictures Classics

Hoffman: Best
actor for Capote.

Get entertainment and celebrity news
updated 24 hours a day, 7 days a week
at life.usatoday.com

Advanced Placement has advanced
The College Board’s Advanced Placement program, in
which high school students take college-level courses
and test for credit, turns 50 this year.
Student participation:

USA TODAY Snapshots®

Source: The College Board

By Tracey Wong Briggs and Robert W. Ahrens, USA TODAY
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Hostel got a warm reception from moviegoers this
weekend, as the R-rated horror film wrestled the No. 1
spot away from the lion and the ape at the box office.

The Quentin Tarantino-produced torture film raked
in $20.1 million, according to box-office trackers Niel-
sen EDI. 

That’s about $5 million more than projected and
was enough to dethrone The Chronicles of Narnia: The
Lion, the Witch and the Wardrobe, which dropped to
No. 2 with $15.4 million its fifth week in theaters.

King Kong was third with $12.5 million, followed by
Fun with Dick and Jane with $12.2 million. Cheaper by
the Dozen 2 was fifth with $8.3 million.

The year got off to a solid start, with ticket sales for
the top 10 movies pacing 5% ahead of the same week-
end last year.

By Scott Bowles
uBrokeback playing well across USA, 4D

‘Hostel’ takes over No. 1

By Rico Torres, Lions Gate Films 

Heck to pay: Derek Richardson finds more than he
bargained for at an Eastern European hostel.

By Dima Gavrysh, AP

In the
Critics
Circle
Maria Bello
among picks
by N.Y. film
reviewers, 3D
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NEW YORK — Radio star
Howard Stern kicks off his daily
show in the unfettered free-
dom of Sirius satellite radio to-
day, but he says his newfound
leeway won’t include “the free-
dom to say the F-word.”

“I think I’m placing an imagi-
nary guideline on our show: no
foul language,” he says in an in-
terview in his new state-of-the-
art studio. (He brought his duct-
taped black leather chair along.)

“Some of my guys have been
producing pieces, and every
piece had (obscenities) in it. I
pulled them aside and I said,
‘What happened to being fun-

ny?’ ” Stern says. “I’m not a
prude, and those words can be
funny in the right context, but I
so want to avoid their overuse.”

Only a month has passed
since Stern left the air, but he
says he needs to reconnect
with his base of 9 million fans.

His four-hour show starts at
6 a.m. ET on Channel 100 and 6
a.m. PT on 101, two channels
dedicated 24/7 to Stern-related
shows also starring his parents,
a psychologist and life coach.

Today, Stern will hold a live
on-air news conference, a fa-
vorite of his fans. “Al-Jazeera,
gay press, straight press, you
name it.” He and the crew, in-
cluding longtime sidekick Rob-
in Quivers, will each tell a se-
cret to listeners in a segment
called “Revelations.”

He’ll also discuss published
reports that he and his girl-
friend, Beth Ostrosky, are mar-

ried. “That has to be addressed
on the air,” Stern says, smiling
and pointing to what he calls a
“big, ugly” silver ring.

He’ll talk about how the
flaws on his goodbye show at
Infinity have been bothering
him, and how leaving his home
of 20 years affected him. “I
don’t feel I got it right. I
screwed up. Then I woke up
and it hit me like a ton of bricks.
‘I’m never going back there.’ ” 

Stern rejects the notion that
his old show was mainly about
sex. “If we’d relied on pornog-
raphy — you can get porn ev-
erywhere — this show wouldn’t
have lasted five minutes.”

The idea that Stern must be-
come more outrageous “is a de-
lusion,” says Michael Harrison

of Talkers magazine. “There are
plenty of social ills and bubbles
of hypocrisy for him to pop.” 

Last week, Sirius announced
it reached 3.3 million subscrib-
ers, up 2.2 million in a year (still
less than competitor XM’s 
6 million), and handed Stern
stock worth $220 million for
meeting subscription targets. 

“This is a red-letter day for
satellite radio,” says Tom Taylor
of Inside Radio. “He has gone
metaphorically from doing free
concerts in Central Park to
high-ticket, X-rated gigs off-
Broadway. But the flip side is
that people in Atlanta and Fort
Wayne can finally hear him 
every day — if they choose.”

uRewriting radio’s rules, 5D

Stern says he’ll avoid ‘foul language’ 
Sirius show
starts today
By Peter Johnson
USA TODAY

By Robert Deutsch, USA TODAY

Growing medium: Howard
Stern moves to satellite radio. 

Visit life.usatoday.com for live daily highlights
of Howard Stern’s new Sirius program.

Shanda Edstrom can’t stop herself. 
Every day — pretty much no matter where she is —

she’s just gotta go to MySpace. 
Her friends are there. Her former high school class-

mates hang out there. Heck, these days it seems like
every teen and twentysomething in the USA is there.

“I’m on it every day for like two hours at a mini-
mum,” says Edstrom, 18, of Clackamas, Ore., who
works at a Kinko’s in Portland. “It’s just crazy.”

Forget the mall. Forget the movies. Forget school.
Forget even AOL. If you’re a teen in America today, the
place to be is the social networking site MySpace, 

By Bob Riha Jr., USA TODAY

Teen space: Michael Edwards and Joyce Pace, high school
seniors from San Diego, recorded an ode to MySpace to the

tune of the Black Eyed Peas’ My Humps.

Web is now 
a real place
to socialize

By Janet Kornblum
USA TODAY

Cover
story

Please see COVER STORY next page u

The place to be seen: Teens post their pictures and profiles 
on their MySpace pages, and play music, just like in real life. 

Teens hang out
at MySpace

To hear a clip of MySpace Mixdown, 
visit tech.usatoday.com.



www.myspace.com 

MySpace.com: Parents and schools fear kids’ pages on the website
are too explicit and give out too much personal information.
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A Lifeline item Tuesday misidenti-
fied Georgia Lee as the sole author
of a pilot script for the upcoming
CBS drama Red Doors. Lee will 
co-write the script with Jane Chen
and Mia Riverton. 

A cover story Wednesday should
have said that Walt Whitman High,
alma mater of surgical resident
Nancy Cho, is located in Bethesda,
Md., not Rockville.

A story Thursday about Sony’s 
new eBook Reader incorrectly 
described the display screen. It is
what Sony calls an “electronic
paper” screen, not an LCD display.

Corrections
& Clarifications
USA TODAY is committed to accuracy. To reach us,
contact Reader Editor Brent Jones at 1-800-872-
7073 or e-mail accuracy@usatoday.com.
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which has virtually exploded in the
past few months.

Google just named it the top
gainer for 2005, and, in only two
years, MySpace has shot from zero
to 47.3 million members, say foun-
ders Chris DeWolfe, 39, and Tom
Anderson, 29. They launched 
MySpace in January 2004. In July
Rupert Murdoch’s News Corp.
bought MySpace for $580 million,
but DeWolfe and Anderson still are
CEO and president. 

“This site caught us by surprise,”
says Pete Blackshaw of market re-
searcher Intelliseek. “I honestly was
flabbergasted by the numbers.” 

For those who didn’t grow up
with the Internet, it might seem
strange to think of a website as an
actual place. But for people like Ed-
strom and Michael Edwards, a high
school senior from San Diego who
can’t remember when there was
no Internet, cyberspace is a real
place, even if the entry gates come
in the form of a PC. 

And at least these days, a teen’s
MySpace page is not just a home in
that place, it’s actually who he is
online.

“Your page is like your personal-
ity,” Edwards, 17, says.

Judging from his, Edwards is a
hip guy who is as much into music
as he is into his family. (Two of his
10 pictures are family shots.) He
likes open-minded and cool people
but not nerds and liars. And he real-
ly likes Hilary Duff: He plays a song
Ode to Hilary Duff on his page.

What do people do on MySpace?

They redecorate their pages,
adding new pictures (often sexy).
They spruce up their surroundings
with new colors, backgrounds and
images. Serious MySpace users
brag about knowing a thing or two
about HTML coding. They write
poetry and put up their own art.
They write about themselves.

They play music for friends and
post music videos. Some are from
well-known artists. Many are from
virtual unknowns.

MySpace is fast becoming an av-
enue for musicians to reach out di-
rectly to fans and become stars.

Wired magazine recently fea-
tured the band Hawthorne
Heights, which became a success
after signing up with MySpace. And
MySpace recently started its own
record label with Hollywood Un-
dead, a rap band that launched on
MySpace in June and now has de-
veloped a MySpace following of
111,000 “friends” — people who
have joined their network.

Edwards is so into MySpace that
he and fellow high school senior
Joyce Pace, 18, recorded an ode to
MySpace — rewritten lyrics to the
Black Eyed Peas’ song My Humps —
and posted it on the site.

“Whatchu gonna do with all
them friends, all them friends
that’s on your page,” the song be-
gins. “I’m m-m-m-m-make them
comment, make them comment on
MySpace, MySpace . . . OMG (Oh
My God) it’s MySpace.”

Then there’s the purely social
part of it: Instead of the antiquated
teen ritual of talking on the phone
for hours, MySpace members

spend hour upon hour sending
each other instant messages and
short messages called bulletins. 

But mostly what they do is
cruise, big time, wandering from
page to page in a tangled network
that allows people to create links to
one another’s pages by naming
each other a “friend.” 

The process of finding new
friends — often complete strangers
— is called “friending.” And for
many teens, it’s the glue that makes
them stick with MySpace.

“Teens are narcissistic and exhi-
bitionist,” says Anastasia Good-
stein, who publishes online news
and commentary site Ypulse, about
Generation Y. “For teens, especially,
who are going through this stage
where they’re constantly looking
for that affirmation and validation
and response for everything they
are, it’s just addictive.”

Right place at the right time

MySpace users are often mea-
sured by the status of their friends,
in the same way high school stu-
dents are judged by whom they
hang out with in the halls. 

MySpace, says James Katz, a pro-
fessor of communications at Rut-
gers University, “is the kind of place
that in earlier generations, kids
dreamed about — where they
could go and be with their friends,
meet new people with similar
tastes and find out what’s cool,
what’s hot and what’s not.”

Of course, MySpace isn’t the only
place for teens to hang out online.
Other sites, such as the social site

Facebook, aimed at college stu-
dents, and blogging sites Live
Journal and Xanga, also are popular. 

But thanks to its easy-to-use
tools, and being at the right place at
the right time, MySpace is by far
the most popular, says Peter Klaus,

a marketing strategist with Fleish-
man-Hillard.

Web measurement company
comScore Media Metrix ranked
MySpace the 18th-most-visited site
on the Web for November. When
measured by the number of pages

viewed, MySpace came in fourth,
ahead of eBay and Google. 

Supported through ads, My
Space is free to users, who are
mostly ages 14 to 34. Membership
is growing by 5 million a month, ac-
cording to MySpace’s numbers. 

In addition to the record label,
MySpace is expanding offline with
local event planning — including
large-scale concerts and festivals —
and plans to bring MySpace to mo-
bile devices and satellite radio.

Numbers aside, for hard evi-
dence of MySpace’s popularity,
walk in on any teen using a PC with
unrestricted Internet access and
you’re likely to see the chaotic
world of MySpace splashed across
the screen. Or turn on a popular ra-
dio station and hear the disc jock-
eys talk about MySpace. 

It’s now replacing the ritual of
giving out phone numbers or even
e-mail addresses.

“MySpace has gotten to the point
where instead of ‘What is your
phone number?’ it’s like ‘What is
your MySpace profile?’ ” Edwards
says. “Like every single person has
one. It’s like ‘Oh, what’s your My
Space page?’ ”

Too popular?

Pace, Edwards’ song partner,
says she remembers when only the
hippest were on MySpace. 

“Now that it’s gone all main-
stream, it’s kind of weird,” she says.
“A lot of people get profiles be-
cause they feel obligated to have
one. Like ‘Everybody in my class
has a MySpace, so I should get one,
too.’ ” But having a MySpace profile
is still OK, even if it has caught on,
she says.

“It’s cool in a sense, because it
does help you stay connected with
people who you don’t really talk to,
especially if they live far away.” 

Edstrom, who also models on
the side and posts provocative pic-
tures of herself, says MySpace has
totally changed her social life. 

“I go to parties and a lot of peo-
ple recognize me from MySpace,”
she says. “Which is weird. ‘Hey,
you’re MySpace girl.’ I’ve gotten a
lot more friends from it. 

“I wasn’t the popular girl in high
school. And now it’s like when I see
those people, they know me be-
cause they know me from my
MySpace. They’re more inclined to
talk to me then than they would be
just seeing me on the street.”

E-mail reporter Janet Kornblum 
at jkornblum@usatoday.com.
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Teens give out MySpace pages instead of phone numbers 
Continued from 1D

How online hangouts stack up
In the past year, the number of visitors to MySpace (from homes, workplaces
and colleges) has skyrocketed, making it the Web’s top social networking site:

By Marcy E. Mullins, USA TODAY

Source: comScore Media Metrix, a division of comScore Networks, Inc.
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As MySpace booms in pop-
ularity among teens, it also is
drawing the wrath of parents
and school officials who are con-
cerned about the off-color nature
of some pages and the safety of
young users who give too much
information about themselves.

Many schools have blocked
MySpace so students can’t access
it from school computers. And at
least one private school, Pope
John XXIII High School in Sparta,
N.J., recently made headlines
when it told students that they
could face suspension for using
the site even off campus.

“Parents aren’t happy,” says
Internet safety expert Parry Af-
tab. “Schools are unhappy.”

Aftab, of the non-profit group
WiredSafety, began advising
MySpace after parents com-
plained about the site, worried
that their kids’ pages were too
explicit and gave out too much
personal information.

Aftab says she gets about
1,000 e-mail messages a day
from parents who are upset
about the site. 

A simple scan of MySpace
pages clearly shows that four-
letter words and sexy pictures
are standard features on most
pages. And there’s no question
that kids divulge personal infor-

mation online. Though MySpace
specifically prohibits anyone un-
der 14 from joining, younger
teens often lie about their ages. 

MySpace tries to educate its
users about online safety. It also
regularly monitors users’ pages
and removes photos that contain
nudity and hate icons — although
sexually explicit pictures some-
times get through. And profanity
is the norm. If the site discovers
that users are under 14, it will
kick them off.

Aftab says parents should fo-
cus on safety. 

Though Internet sex crimes
represent only 1% to 2% of all sex
crimes against children, the dan-
ger is real and likely growing be-
cause of the Internet’s increasing
popularity, says David Finkelhor,
director of the Crimes against
Children Research Center at the
University of New Hampshire. 

Internet predators almost al-
ways are older men who corre-
spond extensively with victims
(75% of them young teenage
girls) before meeting them, Fin-
kelhor says. 

But simply telling kids not to
post personal information and to
refrain from meeting strangers
may not be enough. Parents
should teach teens that relation-
ships with adults are both illegal
and doomed to failure, he says.

More safety tips are posted on
MySpace and at WiredSafety.org. 

Adults question its safety 
By Janet Kornblum
USA TODAY


